
Millions of Yen
Six Months Ended

September 30, 2005
Six Months Ended

September 30, 2004 Year Ended March 31, 2005

Information by business segment
Net Sales

Consumer/Information Products
Customers 833,258 777,201 1,600,937
Intersegment 4,101 5,739 11,093
Total 837,359 782,940 1,612,030

Electronic Components
 Customers 502,289 479,897 938,922

Intersegment 145,586 131,049 258,393
Total 647,875 610,946 1,197,315

Elimination ( 149,687 ) ( 136,788 ) ( 269,486 )
Consolidated 1,335,547 1,257,098 2,539,859

Operating Income
Consumer/Information Products 29,631 27,683 57,035
Electronic Components 46,664 51,303 93,520
Elimination ( 1,227 ) ( 1,410 ) 465
Consolidated 75,068 77,576 151,020

Information by geographic segment*
Net Sales

Japan
Customers 850,524 813,247 1,626,944
Intersegment 325,441 324,566 629,484
Total 1,175,965 1,137,813 2,256,428

The Americas
Customers 179,099 170,385 338,342
Intersegment 3,716 4,216 7,858
Total 182,815 174,601 346,200

Asia
Customers 58,567 57,118 110,658
Intersegment 78,121 84,555 158,828
Total 136,688 141,673 269,486

Europe
Customers 198,144 160,653 353,198
Intersegment 1,800 1,311 2,975
Total 199,944 161,964 356,173

Other
Customers 49,213 55,695 110,717
Intersegment 117,704 76,250 167,929
Total 166,917 131,945 278,646

Elimination ( 526,782 ) ( 490,898 ) ( 967,074 )
Consolidated 1,335,547 1,257,098 2,539,859

Operating Income
Japan 66,259 72,688 138,769
The Americas 1,128 1,278 2,544
Asia 1,458 1,314 2,653
Europe 2,468 586 1,947
Other 3,387 3,591 6,133
Elimination 368 ( 1,881 ) ( 1,026 )
Consolidated 75,068 77,576 151,020

*1. "Europe", which had been previously included in "Other", was indicated as one of the geographic segments.
       Accordingly, results of the six months ended September 30, 2004 have been reclassified. 
  2. Major countries or regions in each geographic segment are as follows.

             (1) The Americas: U.S.A., Canada
             (2) Asia:                Malaysia, Taiwan, Thailand, Singapore, Indonesia
             (3) Europe:            Germany, U.K., Spain, France, Italy
             (4) Other:              China, Oceania, Middle East
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Millions of Yen
Six Months Ended

September 30, 2005
Six Months Ended

September 30, 2004 Year Ended March 31, 2005

Overseas sales*
The Americas 200,738 186,502 372,184
Asia 103,814 113,011 207,186
Europe 232,083 195,414 407,455
Other 113,471 106,165 223,323
Total 650,106 601,092 1,210,148

*1. Overseas sales indicate the sales of Sharp Corporation and its consolidated subsidiaries made to customers located 
       in countries or regions outside Japan.
  2. Major countries or regions in each geographic segment are as follows.

             (1) The Americas: U.S.A., Canada, Central and South America
             (2) Asia:                Taiwan, South Korea, Singapore, Malaysia, Phillipines
             (3) Europe:            Germany, U.K., Spain, France, Italy
             (4) Other:              China, Middle East, Oceania, Africa
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