
Information by business segment* Millions of Yen
Six Months Ended

September 30, 2006
Six Months Ended

September 30, 2005 Year Ended March 31, 2006

Net Sales
Consumer/Information Products

Customers 918,636 833,258 1,736,763
Intersegment 5,438 4,101 6,086
Total 924,074 837,359 1,742,849

 Customers 547,057 502,289 1,060,346
Intersegment 217,290 145,586 297,724
Total 764,347 647,875 1,358,070

Elimination ( 222,728 ) ( 149,687 ) ( 303,810 )
Consolidated 1,465,693 1,335,547 2,797,109

Operating Income
Consumer/Information Products 37,165 29,631 62,299
Electronic Components 55,896 46,664 101,914
Elimination ( 2,894 ) ( 1,227 ) ( 503 )
Consolidated 90,167 75,068 163,710

*Previously, a royalty and technical assistance fee were included in "Other income," and the cost of the royalty and technical assistance 
  fee was calculated in "Other expenses." However, as noted in "Changes in Accounting Methods," starting from this period, these are 
  included in "Net sales" and "Cost of sales," respectively. 
  With this change, for the six month ended September 30, 2006, net sales of "Consumer/Information Products" are up 1,661 million yen, 
  and operating income is up 160 million yen. Net sales of "Electronic Components" are up 6,584 million yen, and operating income is up 
  5,834 million yen.      
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Information by geographic segment* Millions of Yen
Six Months Ended

September 30, 2005
Year Ended March 31,

2006

Net Sales Net Sales
Japan Japan

Customers 889,558 Customers 850,524 1,742,349
Intersegment 419,170 Intersegment 325,441 708,691
Total 1,308,728 Total 1,175,965 2,451,040

The Americas The Americas
Customers 234,575 Customers 179,099 409,105
Intersegment 3,178 Intersegment 3,716 7,715
Total 237,753 Total 182,815 416,820

Europe Europe
Customers 230,588 Customers 198,144 425,371
Intersegment 1,619 Intersegment 1,800 3,662
Total 232,207 Total 199,944 429,033

China Asia
Customers 52,929 Customers 58,567 116,690
Intersegment 185,390 Intersegment 78,121 178,556
Total 238,319 Total 136,688 295,246

Other Other
Customers 58,043 Customers 49,213 103,594
Intersegment 101,672 Intersegment 117,704 290,868
Total 159,715 Total 166,917 394,462

Elimination ( 711,029 ) Elimination ( 526,782 ) ( 1,189,492 )
Consolidated 1,465,693 Consolidated 1,335,547 2,797,109

Operating Income Operating Income
Japan 83,426 Japan 66,259 146,370
The Americas 4,126 The Americas 1,128 3,358
Europe 3,094 Europe 2,468 5,856
China 2,423 Asia 1,458 2,883
Other 442 Other 3,387 7,201
Elimination ( 3,344 ) Elimination 368 ( 1,958 )
Consolidated 90,167 Consolidated 75,068 163,710

*1. Starting from this period, "China," which was previously included in "Other," is indicated as one of the geographic segments and "Asia," 
      which was indicated as one of the geographic segments, is reclassified into "Other." 

  2. Major countries or regions in each geographic segment are as follows.
             (1) The Americas: U.S.A., Canada
             (2) Europe:            Germany, U.K., Spain, France, Italy
             (3) Other:              Asia, Oceania, Middle East

      The following applies for the six months ended September 30, 2005 and the year ended March 31, 2006.
             (1) The Americas: U.S.A., Canada
             (2) Europe:            Germany, U.K., Spain, France, Italy
             (3) Asia:                Malaysia, Thailand, Singapore, Indonesia
             (4) Other:              China, Oceania, Middle East

  3. Previously, a royalty and technical assistance fee were included in "Other income," and the cost of the royalty and technical assistance fee 
      was calculated in "Other expenses." However, as noted in "Changes in Accounting Methods," starting from this period, these are included 
      in "Net sales" and "Cost of sales," respectively. 
      With this change, for the six month ended September 30, 2006, net sales of "Japan" are up 17,570 million yen, and operating income
      is up 7,740 million yen. Net sales of "Elimination" are down 9,325 million yen, and operating income is down 1,746 million yen. 
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Overseas sales* Millions of Yen
Six Months Ended

September 30, 2005
Year Ended March 31,

2006

The Americas 262,462 The Americas 200,738 450,307
Europe 249,299 Europe 232,083 488,945
China 147,116 Asia 103,814 214,131
Other 96,131 Other 113,471 246,645
Total 755,008 Total 650,106 1,400,028

*1. Starting from this period, "China," which was previously included in "Other," is indicated as one of the geographic segments and "Asia," 
      which was indicated as one of the geographic segments, is reclassified into "Other." 

  2. Major countries or regions in each geographic segment are as follows.
             (1) The Americas: U.S.A., Canada, Central and South America
             (2) Europe:            Germany, U.K., Spain, France, Italy
             (3) Other:              Asia, Middle East, Oceania, Africa

      The following applies for the six months ended September 30, 2005 and the year ended March 31, 2006.
             (1) The Americas: U.S.A., Canada, Central and South America
             (2) Europe:            Germany, U.K., Spain, France, Italy
             (3) Asia:                South Korea, Singapore, Indonesia, Malaysia
             (4) Other:              China, Middle East, Oceania, Africa

  3. Previously, a royalty and technical assistance fee were included in "Other income," and the cost of the royalty and technical assistance 
      fee was calculated in "Other expenses." However, as noted in "Changes in Accounting Methods," starting from this period, these are 
      included in "Net sales" and "Cost of sales," respectively. 
      With this change, for the six month ended September 30, 2006, net sales are up 45 million yen for "Europe," up 7,156 million yen for 
      "China" and up 543 million yen for "Other." 

For the six months ended September 30, 2004

Six Months Ended
September 30, 2006
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